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Identifika¢ni idaje zadavatele
Identification data of the contracting authority

Obchodni firma nebo nazev / Ceska centrala cestovniho ruchu —
Name of the Business entity: CzechTourism

Sidlo / misto podnikéani / misto trvalého pobytu Stépanska 15, 120 00 Praha 2
(ptip. dorucovaci adresa) )

Registered office / place of business / place of

residence (or mail address):

1CO / VAT: 49 27 76 00
Osoba opravnéna jednat za zadavatele Frantisek Reismiiller, Ph.D.
Person authorised to act on behalf ot the feditel CCCR — CzechTourism

contracting authority:

Povérena osoba zadavatele

Povéienou osobou zadavatele zastupujiciho ve vybérovém ftizeni analogicky dle § 43 zakona o
zadavani vefejnych zakézek je spolecnost Advien tender s.r.0., se sidlem Bezrucova 81/17a, 602 00
Brno, IC: 29315719 (dale uvadéna jako ,,povéfend osoba zadavatele®).

Authorised person of the contracting authority

The authorized person of the contracting authority representing the contracting authority in the
tender procedure pursuant by analogy according to Section 43 of the Public Procurement Act is
Advien tender s.r.o., with registered office at Bezrucova 81/17a, 602 00 Brno, ID No.: 29315719
(hereinafter referred to as the "authorized person of the contracting authority™).

Kontaktni osoby

Kontaktni osobou ve vSech otazkach vybérového fizeni je Mgr. Darja Kosmakova, tel. +420 603
494 433, e-mail: kosmakova@advientender.cz.

Contact persons

The contact person for all questions concerning the tender procedure is Mgr. Darja Kosmakova, tel.
+420 603 494 433, e-mail: kosmakova@advientender.cz.

Zadavaci dokumentace (dale jen ,,ZD%)
Tender documentation (hereinafter referred to as "'ZD"")

1. Vymezeni pfedmétu verejné zakazky
Definition of the subject of the public contract

1.1 Pfedmétem této vetejné zakazky je realizace kombinované offline kampané zaméfené na
sektor B2B, tedy lokalni ¢inské cestovni kanceléie, zajist'ujici organizované zajezdy do CR
a dale online digitalni marketingové kampané na ¢inskych socialnich sitich s cilem podpofit
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1.2

1.3

rozvoj ptijezdového cestovniho ruchu z Cinské lidové republiky (déle jen ,,CLR*) do Ceské
republiky pro Ceskou centralu cestovniho ruchu-CzechTourism (dale jen ,,zadavatel®) za
podminek uvedenych nize v této ZD.

The subject of this public contract is the implementation of a combined offline campaign
focused on the B2B sector, i.e. local Chinese travel agencies providing organized tours to the
Czech Republic, as well as an online digital marketing campaign on Chinese social media to
promote the development of inbound tourism from the People's Republic of China
(hereinafter referred to as "PRC") to the Czech Republic for the Czech Tourism Central -
CzechTourism (hereinafter referred to as "the contracting authority”) under the terms and
conditions set out below in this ZD.

Hlavnim cilem a icelem vetejné zakazky je stimulovat poptavku po cestovnich sluzbach po
uvolnéni veskerych restrikci na vyjezdovy cestovni ruch z CLR s cilem zvySeni obecného
povédomi a zajmu o cestovani do Ceské republiky.

The main objective and purpose of this contract is to stimulate demand for travel services
following the relaxation of all restrictions on outbound tourism from the PRC with the aim
of increasing general awareness and interest in travel to the Czech Republic.

Blizsi specifikace pfedmétu zakazky
Further specification of the subject of the contract

1.3.1. Zamérem zadavatele je propagace Ceské republiky jako dostupné, atraktivni a
bezpeéné destinace v CLR s cilem opé&tovného piijezdového cestovniho ruchu po uvolnéni
veskerych restriktivnich opatfeni s postupnému navratu poctu ¢inskych turistlh pied rokem
2020. K tomuto ucelu zadavatel vypisuje zadavaci fizeni na minimalné€ mési¢ni kampain na
podporu piijezdového cestovniho ruchu do Ceské republiky, ktera bude realizovana na
&inskych socidlnich sitich Wechat a RED s prezentaci destinaci a aktivit napti¢ Ceskou
republikou, se zaméfenim na specifika ¢inského turismu.

The intention of the contractor is to promote the Czech Republic as an accessible, attractive
and safe destination in the PRC with the aim of re-establishing inbound tourism after the
relaxation of all restrictive measures with a gradual return of Chinese tourists before 2020.
To this end, the contracting authority is issuing a tender for a minimum one-month
campaign to promote inbound tourism to the Czech Republic, which will be implemented
on Chinese social media platforms Wechat and RED, featuring destinations and activities
across the Czech Republic, with a focus on the specifics of Chinese tourism



1.3.2. V zadavacim tizeni na kampan musi Dodavatel splnit nasledujici podminky:
In the tender for the campaign, the Supplier must meet the following conditions:

e Predlozit nadvrh kampané vcetné piesného harmonogramu, media planu a stanoveni
implementace kampané, jejich ¢asti a vybranych socidlnich siti k podpoie obnovy
incomingového cestovniho ruchu z CLR. Sou&asti musi byt i kalkulace jednotlivych offline
a online ¢asti kampang a jednotkovych cen pouzitych néstroju digitdlniho marketingu. Navrh
musi zahrnovat i strué¢nou analyzu ¢inského trhu a identifikaci vhodnych cilovych skupiny
cestovateli z CLR s doporu¢enim vhodné marketingové strategie.

Submit a campaign proposal, including a precise timeline, media plan, and determination of
campaign implementation, components and selected social media to support the recovery
of inbound tourism from the PRC. This must include a costing of the various offline and
online components of the campaign and the unit cost of the digital marketing tools used. The
proposal must also include a brief analysis of the Chinese market and identification of
suitable target groups of PRC travelers with a recommendation of an appropriate marketing
strategy

e Pro B2B offline ¢ast kampané garantovat komplexni zajisténi akce ve vhodnych
reprezentacnich hotelovych prostorach v Pekingu dle nize stanovenych pozadavki:

e Pro offline B2B ¢ast kampané musi dodavatel zajistit nasledujici parametry:
. ucast minimaln¢ 20 zastupcl vyznamnych cestovnich kancelari
realizujicich zajezdy Evropy, realizujicich, ¢i planujicich realizaci
organizovanych zajezdi do Ceské republiky;

. ucast minimalné 5 zastupct Cinskych médii pokryvajici cestovni ruch
s garanci medidlnich vystupt z této akce;
. komplexnim zajisténim akce se rozumi zajisténi vhodnych prostor, AV

techniky, grafickych a tisténych materialti na podporu akce,
personalniho zajisténi pro prabéh akce, tomboly a zpracovani zavérecné
Zpravy.

For the B2B offline part of the campaign, guarantee a comprehensive event in suitable
representative hotel premises in Beijing according to the requirements set out below:

e For the offline B2B part of the campaign, the supplier must ensure the following
parameters:

. participation of at least 20 representatives of major tour operators
operating tours to Europe, implementing or planning to implement
organized tours to the Czech Republic;

. participation of at least 5 representatives of Chinese media covering
tourism with guaranteed media outputs from the event; comprehensive
management of the event means the provision of suitable premises, AV
equipment, graphic and printed materials to support the event, staffing
for the event, raffle and preparation of the final report



e Pro B2C ¢ast kampané zajiSténi publikace minimalné 3 pfispévki na oficidlnim uctu
Wechat CzechTourism vhodné propagujici vybrané destinace v Ceské republice a mimo
nejhlavnéjsi turistické cile, s garanci kazdého ptispévku minimélné 500 tisic impresi,
zamétenych na uzivatele ve vékové skupiné 20-45 let, z nésledujicich first tier cities (Peking,
Sanghaj, Tianjin, Xian). Dale, pro socialni sit RED zaji$téni minimélné 2 influencert (kazdy
smin. 35000 fanousky), kdy kazdy bude realizovat minimaln¢ 1 ptispévek propagujici
Ceskou republiku jako idealni destinaci pro ¢insky incoming v Evropé na zakladé jejich
osobnich zazitkl. Kazdy z prispévkll musi mit garantovano minimaln¢ 100 tisic impresi.
Dosazeni odpovidajiciho vykonu kampan¢ bude podminkou thrady odmény za realizace
kampang

For the B2C part of the campaign ensure publishing at least 3 posts on the official Wechat
CzechTourism account, appropriately promoting selected destinations in the Czech Republic
and outside the top tourist destinations, with a guarantee of at least 500,000 impressions per
post, targeting users in the 20-45 age group, from the following first tier cities (Beijing,
Shanghai, Tianjin, Xian). In addition, for the social network RED ensure a minimum of 2
influencers (each with a minimum of 35,000 fans), where each will implement at least 1 post
promoting the Czech Republic as an ideal destination for Chinese incoming in Europe based
on their personal experiences. Each post must have a guaranteed minimum of 100,000
impressions. Achieving an adequate campaign performance will be a condition for the
payment of the remuneration for the implementation of the campaign

e Do kampang¢ zapojit ptipadné i vhodné SoMe Uty propagujici cestovani do regionu Evropy.

Include suitable SoMe accounts promoting travel to the Europe region in the campaign where
appropriate

1.3.3 Béhem samotné realizace kampané¢ musi vybrany Dodavatel zajistit nasledujici:
During the actual implementation of the campaign, the selected Supplier must ensure the
following:

e Vyrobit kreativu kampan& propagujici obnovu ¢&inského incomingu do CR ve spojeni
s obnovou piimych lett, ktera bude pouzivat destina¢ni logo #VisitCzechia (resp. jeho
¢inskou variantu) a bude lokalizovana v ¢inském jazyce (standardizovana cCinStina).
Kreativa musi zohlednit jak hlavnim atrakce v Ceské republice, tak i dalsi vhodna mista, pro
rozprostieni zajmu na celé tizemi CR a doporudené cestovatelské aktivity, a musi byt

schvalena Zadavatelem.

Develop a creative campaign promoting the renewal of Chinese inbound travel to the Czech
Republic in conjunction with the renewal of direct flights, using the #VisitCzechia
destination logo (or its Chinese variant) and localized in Chinese language
(standardized Chinese). The creative must take into account the main attractions in the
Czech Republic as well as other suitable locations to spread the interest across the Czech
Republic and recommended travel activities and must be approved by the Contracting
Authority

o Predkladat tydné strucné a prubézné zpravy o plnéni sluZeb a optimalizovat smérovani
kampané dle dosazeného vykonu. Na konci vypracuje Dodavatel zavére¢nou zpravu.
Vypracovani a piedani vyse uvedené zpravy Zadavateli spolu s dosazenim pozadovaného
vysledku kampané bude podminkou pro fakturaci provedenych sluzeb ze strany Dodavatele.



Submit weekly brief and interim reports on service performance and optimize
campaign direction according to performance. At the end, the Contractor will produce a
final report. The completion and submission of the above report to the Contracting Authority,
together with the achievement of the desired campaign result, will be a condition for the
invoicing of the services performed by the Contractor.

Dodavatel ptedlozi nabidku kampané, ve které budou definovany sluzby v rozsahu, ktery
minimaln¢ odpovida podminkdm uvedenym vyse a v niz prokaze konformitu s pozadavky na splnéni
podminek dle jednotlivych uvedenych bodli. Navrh bude pfesné popisovat harmonogram vcetné
media planu a stanoveni implementace kampané na podporu ¢inského incomingu. Navrh ptredlozi
Dodavatel v samostatném dokumentu — viz pozadavky na obsah nabidek dle bodu 9 této zadavaci
dokumentace.

The Supplier shall submit a campaign proposal that defines the services to the extent that they are
at least consistent with the conditions listed above and demonstrates compliance with the
requirements of each of the above points. The proposal shall accurately describe the timetable,
including the media plan and the definition of the implementation of the campaign to promote
Chinese Inbound. The proposal shall be submitted by the Supplier in a separate document - see the
requirements for the content of tenders under clause 9 of these tender documents.

Predpokladany termin plnéni verejné zakazky:
Estimated term of performance of the public contract:

Dodavatel zapocne s plnénim zakazky bez zbytecného odkladu po uzavieni smlouvy na plnéni
vefejné zakazky. Piedpokladany termin plnéni zakazky: obdobi prosinec 2024. Kampaii musi byt
pripravena ke spusténi nejpozdéji do 29.11.2024. Kampan musi byt dokoncena nejpozdéji do
17.12.2024 a vyfakturovana nejpozdéji do 19.12.2024.

The Supplier shall commence the performance of the contract without undue delay after the
conclusion of the contract for the performance of the public contract. Expected term of contract
performance: December 2024. The campaign must be ready for launch by 29 November 2024
at the latest. The latest date for the end of the campaign is 17 December 2024 and the invoicing
latest 19 December 2024.

Mistem pInéni vefejné zakazky je izemi Cinska lidova republika.
The place of performance of the public contract is the territory of the People’s Republic of
China.

2. Klasifikace predmétu veiejné zakazky
Classification of the subject of the public contract

CPV

Nazev Cislo
Reklamni a marketingové sluzby 79340000-9
Name number

Promotional and marketing services 79340000-9



3. Predpokladana hodnota
Estimated value

Piedpokladana hodnota vefejné zakazky je stanovena ve vysi 1 818 000 CZK bez mistni DPH.
The estimated value of the public contract is set at CZK 1,818,000 excluding local VAT.

4. Pozadavek na poskytnuti jistoty
Guarantee requirement

Zadavatel jistotu nepozaduje.
Contractor does not require the guarantee.

5. Obchodni a platebni podminky
Terms and conditions of sale and payment

Obchodni podminky zadavatele jsou stanoveny v zdvazném navrhu smlouvy na plnéni zakéazky,
ktery tvoii Ptilohu €. 4 této zadavaci dokumentace.

The terms and conditions of the contracting authority are set out in the binding draft contract for
the performance of the contract, which forms Annex 4 to this tender documentation.

Dodavatel neptedklada do nabidky zdvazny navrh smlouvy.
The supplier shall not submit a binding draft contract in the bid.

Dodavatel akceptuje obchodni, technické a jiné smluvni podminky uvedené v zdvazném navrhu
smlouvy podanim nabidky ve vybérovém fizeni.

The Supplier accepts the commercial, technical and other contractual terms and conditions set
out in the binding contract proposal by submitting a tender in the tendering procedure.

6. Pozadavky na zpisob zpracovani nabidkové ceny
Requirements for the method of processing the bid price

6.1 Cena je v tomto vybérovém fizeni stanovena jako fixni (pevnd) cena ve vysi 1 818 000
K¢ bez mistni dan&!. Fixni (pevna) cena je stanovena shodné pro vsechny ucastniky
vybérového fizeni. Tato cena je pevné stanovena rovnéz v zdvazném navrhu Smlouvy.

The price in this Tender is set as a fixed price of K¢& 1,818,000 exclusive of local tax?.
The fixed price is set equally for all tenderers. This price is also fixed in the binding draft
Contract.

6.2 Takto stanovend fixni (pevnd) cena je cenou kone¢nou a maximalni a musi v ni byt
zahrnuty vSechny vynalozené néklady souvisejici s komplexnim zabezpecenim plnéni
pfedmétu vetejné zakazky.

The fixed price thus determined is the final and maximum price and must include all costs
incurred in connection with the comprehensive provision of the subject of the public
contract

6.3 Jakékoliv dalsi zmény celkové vySe fixni (pevné) ceny za plnéni vefejné zakazky

1 Castka miize byt dodavateli vyplacena v EUR nebo v CNY dle aktualniho kurzu vyhldseného CNB ke dni thrady. Riziko zmény
kurzu nese dodavatel.

2 The amount may be paid to the supplier in EUR or CNY according to the current exchange rate announced by the CNB on the
date of payment. The supplier bears the risk of exchange rate changes.



vymezené v zadavacich podminkach Zadavatel nepfipousti.

Any further changes in the total amount of the fixed price for the performance of the
public contract as defined in the tender conditions are not allowed by the Contracting
Authority

7. Zpusob hodnoceni nabidek
Method of evaluation of the bids

Zakladnim hodnoticim kritériem pro zadani zakazky je ekonomicka vyhodnost nabidky. Nabidky
budou hodnoceny podle nasledujicich dil¢ich hodnoticich kritérii:

Diléi hodnotici kritéria Vaha
A | Garantovana vykonnost kampané 60 %
B | Kreativita a rozsah nastroju digitalniho marketingu 40 %

The basic evaluation criterion for awarding the contract is the economic advantage of the tender.
Tenders will be evaluated according to the following sub-criteria:

Sub-evaluation criteria Weight
A | Guaranteed campaign performance 60 %
B | Creativity and scope of digital marketing tools 40 %

A. Garantovana vykonnost kampané

Guaranteed campaign performance

Dodavatel zpracuje nabidku dle poZadavk® stanovenych touto dokumentaci, ktera bude obsahovat kli¢ové
ukazatele pfedpokladané vykonnosti kampané, tj. poGet garantovanych impresi pro Wechat a RED.
Hodnoticim kritériem A je garantovana vykonnost kampang¢, tj. garantovany pocet impresi pro Wechat a

RED, pfi¢emz imprese budou realizovany za obdobi kampanég, tedy obdobi od zac¢4tku kampané do konce
kampané. Parametry kampan€ jsou definovany lokalitou, cilovou skupinou, formatem piispévku a
minimalnim poétem impresi. Parametry jsou uvedeny v Ptiloze ¢. 5 — Medialni plan. Nejvyhodnéjsi nabidka
ma maximalni hodnotu.

The supplier will prepare a bid according to the requirements set out in this documentation, which will include
key indicators of the expected campaign performance, i.e. the number of guaranteed impressions for Wechat
and RED.

Evaluation criterion A is the guaranteed campaign performance, i.e. the guaranteed number of impressions
for Wechat and RED, with the impressions being made over the campaign period, i.e. the period from the
start of the campaign to the end of the campaign. Campaign parameters are defined by location, target
audience, post format and minimum number of impressions. The parameters are set out in Annex 5 - Media
Plan. The most advantageous bid has the maximum value

Vypocet bude proveden podle vzorce:

Pocet uicastnikem garantovanych
impresi hodnocené nabidky
Pocet garantovanych impresi nejvyssi
podané nabidky

Pocet bodii HK = (

) x vdha kritéria Av %

The calculation will be made according to the formula:



Number of participant-guaranteed
impressions of the evaluated offer
Number of guaranteed impressions of
the highest bid submitted

Numer of points HK = ( ) x weight of the criterion A in %

Ucastnik vyplni nabizeny pocet garantovanych impresi do piilohy ¢. 5 Medialni plan. Uéastnik vyplni
viechny barevné odliené (Zluté) buiiky pfilohy &. 5 — Medialni plan. Zadné dalii Gpravy, krom doplnéni
barevné odlisenych (Zlutych) bun&k neni icastnik v ptiloze &. 5 opravnén provadét. Ugastnik miize nabidnout
jen vyssi hodnotu (garantovany pocet), neZ je zadavatelem ptiloze ¢. 5 stanoveny jako minimalni.

The Participant shall fill in the number of guaranteed impressions offered in Annex 5 Media Plan. The
Participant shall fill in all coloured (yellow) cells of Annex 5 - Media Plan. The Participant is not authorised
to make any further modifications to Annex 5 other than the addition of the coloured (yellow) cells. The
tenderer may only offer a higher value (guaranteed number) than the minimum specified by the contracting
authority in Annex 5.

Radné vyplnéna piiloha ¢. 5 ZD bude tvofit ptilohu a nedilnou sou¢ast Smlouvy a bude pro plnéni vefejné
zakéazky zavazna.

Duly completed Annex No. 5 to the Contract will form an annex and an integral part of the Contract and will
be binding for the performance of the public contract

B. Kreativita a rozsah nastroji digitalniho marketingu
Creativity and scope of digital marketing tools

V ramci tohoto kritéria hodnoceni budou hodnoceny nasledujici podkritéria:
The following sub-criteria will be assessed under this evaluation criterion:

B1l. Stru¢na analyzu ¢inského trhu a identifikace vhodnych cilovych skupiny cestovateli z
CLR s doporudenim vhodné marketingové strategie

Brief analysis of the Chinese market and identification of suitable target groups of PRC
travellers with recommendation of an appropriate marketing strategy

Utastnik pro uéely hodnoceny piedlozi zpracovanou analyzu ¢inského trhu o pozadovaném rozsahu
min. 1x normostrana A4 — max. 5x normostran A4. Analyza musi jasné identifikovat aktualni trendy
Vv ¢inském vyjezdovém cestovnim ruchu do Evropy, sentiment, vycisleni poctu turistd do
Evropskych zemi a identifikovat na jaké skupiny a s jakou nabidkou mist a aktivit na tyto skupiny
cilit pro zajisténi navyseni jak poétu &inskych turistil v Ceské republice, tak i prodlouZeni doby jejich

pobytu.

For the purpose of evaluation, the bidder shall submit a prepared Chinese market analysis of the
required size of min. 1x standard A4 page - max. 5x standard A4 pages. The analysis must clearly
identify the current trends in Chinese outbound tourism to Europe, sentiment, quantify the number
of tourists to European countries and identify which groups and with which offer of places and
activities to target these groups to ensure both an increase in the number of Chinese tourists in the
Czech Republic and an extension of their stay.

Nejlepsi nabidce ze vSech hodnocenych nabidek ptidéli zadavatel maximalni pocet bodl (tj. S0



bodll). Ostatnim nabidkdm bude pfidélen takovy pocet bodii na stupnici 0-50 bodu, ktery bude
odpovidat mife naplnéni vyse uvedenych cilii v porovnani s nejlépe hodnocenou nabidkou.

The maximum number of points (i.e. 50 points) will be awarded to the best bid among all the
evaluated bids. The other bids will be awarded the number of points on a scale of 0-50 corresponding
to the degree of achievement of the above objectives compared to the best evaluated bid.

Plnym pocétem bodli bude hodnocena analyza zohlediiujici aktudlni trendy vuéi vyjezdovém
cestovnim ruchu do Evropy. Analyza zdjmu o cesty do Ceské republiky, Swot anayzu CR jako
destinace pro c¢inské turisty a navrzend vhodnd opatfeni, vékovou strukturu, pohlavi, zajmy,
doporuéeni mist a aktivit vhodnych pro ¢inské turisty pfi cestach do CR, vhodné formy prezentace
na ¢inském trhu a to vS§e zaméteno jak na individuélni, tak 1 skupinové cesty.

Full points will be awarded for an analysis that takes into account current trends in outbound tourism
to Europe. Analysis of interest in travel to the Czech Republic, Swot analysis of the Czech Republic
as a destination for Chinese tourists and proposed appropriate measures, age structure, gender,
interests, recommendations of places and activities suitable for Chinese tourists when travelling to
the Czech Republic, appropriate forms of presentation on the Chinese market, all focused on both
individual and group travel.

B2. Kreativni zpracovani 3 prispévki pouzZitelnych pro oficidlni kanaly Wechat CzechTourism
propagujici vybrané destinace v CR

Creative development of 3 posts for the official Wechat CzechTourism channel promoting
selected destinations in the Czech Republic

Hodnocena bude kvalita obsahu navrzenych ptispévka. Piispévky musi cilit na propagaci mist
vhodnych pro navysSeni poctu turisti také mimo stavajici hlavni cile ¢inskych turisti s piihlédnutim
na atraktivnost mist pro tyto turisty. Ucastnik v nabidce ptedlozi presnd tii navrhy piispévki pro
Wechat, piedlozi-li jich ucastnik v nabidce vic nebude k ptispévkiim nad ramec pozadovanych tii
piihlizeno.

The quality of the content of the proposed posts will be evaluated. Posts must aim at promoting
places suitable for increasing the number of tourists also outside the current main destinations of
Chinese tourists, taking into account the attractiveness of the places for these tourists. The participant
in the offer will submit exactly three proposals for posts at Wechat, if the participant in the offer
submits more, contributions beyond the required three will not be considered.

Nejlepsi nabidce ze vSech hodnocenych nabidek piidéli zadavatel maximdlni pocet bodil (tj. 50
bodll). Ostatnim nabidkdm bude ptidélen takovy pocet bodll na stupnici 0-50 bodu, ktery bude
odpovidat mife naplnéni vyse uvedenych cilii v porovnani s nejlépe hodnocenou nabidkou.

The maximum number of points (i.e. 50 points) will be awarded to the best bid among all the
evaluated bids. The other bids will be awarded the number of points on a scale of 0-50 corresponding
to the degree of achievement of the above objectives compared to the best evaluated bid.



Plnym poctem bodi bude hodnocen takovy prispévek, ktery bude svym obsahem
zohlednovat dlouhodobou strategii na propagaci mist a aktivit mimo hlavni cile ¢inskych
turisti. Hodnocena bude originalita a pfitazlivost pfispévku, doporuceni mist pro ¢inské
turisty, prispivajici k prodlouZeni doby pobytu &inskych turistd v CR. Pfispévek musi
obsahovat min. 3 obrazky, ¢i kratké video predstavujici destinaci / aktivity. Prispévek musi
cilené oslovovat uZivatele s potencidlem vycestovani do Ceské republiky.

Full marks will be awarded to entries that reflect a long-term strategy to promote places and
activities outside the main destinations of Chinese tourists. It will be evaluated for originality
and attractiveness of the entry, recommendation of places for Chinese tourists, contributing
to the extension of the stay of Chinese tourists in the Czech Republic. The entry must contain
at least 3 pictures or a short video introducing the destination/activities. The post must target
users with the potential to travel to the Czech Republic.

Maximalni moZzny pocet bodi, ktery je mozné ziskat za kazdou dil¢i oblast hodnoceni, je
uveden shora. Celkové je mozné ziskat maximalné 100 bodu. Soucet bodl z jednotlivych
oblasti B1 + B2 bude vyslednym poctem bodu Kritéria B, ktery bude nasledné pievazen
vahou tohoto kritéria — 40 %.

The maximum points that can be obtained for each sub-area of the evaluation are indicated
above. In total, a maximum of 100 points may be awarded. The sum of the points from each
of the areas B1 + B2 will be the final score for Criterion B, which will then be weighted by
the weighting of this criterion - 40 %.

Zadavatel upozoriiuje, ze nepiedlozeni vySe stanovenych vystupt ¢i predlozeni vystupu
nespecifikovanych a nepozadovanych ve vyse uvedeném zaddni v nabidce ucastnika bude
znamenat vylouCeni UcCastnika z vybérového fizeni, jelikoz jeho nabidku nebude mozné
hodnotit.

The Contracting Authority notifies that failure to submit the above specified outputs or
submission of outputs not specified and not required in the above-mentioned Terms of
Reference in the bid of the participant will mean the exclusion of the participant from the
tender, as his bid will not be evaluated

7.1 Celkové hodnoceni nabidek

Overall evaluation of the offers

Na zékladé souctu vyslednych hodnot u jednotlivych nabidek bude stanoveno poradi isp€snosti

jednotlivych nabidek tak, Ze jako nejuspésné€jsi bude stanovena nabidka, ktera dosahla nejvyssi
hodnoty.

On the basis of the sum of the resulting values of the individual bids, the order of success of the
individual bids will be determined so that the bid with the highest value will be determined as
the most successful

V pripadé shodného bodového zisku zaokrouhleného na dvé desetinnd mista v rdmci vsSech
kritérii rozhodne o vybéru nejvyhodnéjsi nabidky celkovy pocet garantovanych impresi jako
jedno z hodnoticich kritérii, pficemz za vyhodnéjsi bude povazovana nabidka s vys$im poctem
garantovanych impresi.



In the event of an identical score rounded to two decimal places across all criteria, the total
number of guaranteed impressions as one of the evaluation criteria will determine the selection
of the most advantageous tender, with the tender with the higher number of guaranteed
impressions being considered more advantageous.

V ptipadé shodného bodového zisku zaokrouhleného na dvé desetinnd mista v ramci vSech
kritérii a zaroven shodného poctu garantovanych impresi rozhodne o vybéru nejvyhodnéjsi
nabidky soucet hodnot uznanych referené¢nich zakazek dle bodu ¢. 9.3 ZD.

In case of identical scores rounded to two decimal places within all criteria and at the same time
identical number of guaranteed impressions, the selection will be decided by the sum of the
values of the acknowledged reference bids according to point 9.3 of the Z

8. Posouzeni nabidek
Bid evaluation

8.1 Zadavatel si vyhrazuje pravo posoudit nabidky v rdmci VZ z hlediska splnéni podminek
uvedenych v této ZD az po hodnoceni nabidek. Zadavatel si dale vyhrazuje pravo
posoudit pouze nabidku vybraného dodavatele.

The Contracting Authority reserves the right to assess the bids within the VZ in terms of
compliance with the conditions specified in this ZD only after the evaluation of bids. The
contracting authority further reserves the right to evaluate only the bid of the selected
supplier

9. Pozadavky zadavatele na kvalifikaci
Contracting authority Qualification requirements

9.1 Zakladni zpusobilost

Basic eligibility
Dodavatel prokazuje splnéni podminek zakladni zptisobilosti predlozenim ¢estného prohlaSeni
(jeho7 vzor tvoii piilohu & 3 ZD), z né¢hoz bude vyplyvat, ze se nejedna 0 dodavatele, ktery:
The Supplier shall prove compliance with the basic eligibility conditions by submitting an
affidavit (a specimen of which is attached as Annex 3 ZD), which shall show that it is not a
Supplier who:

a) byl v zemi svého sidla v poslednich 5 letech pfed zahajenim zadavaciho fizeni
pravomocné€ odsouzen pro trestny ¢in uvedeny v pfiloze €. 3 k zdkonu nebo obdobny
trestny ¢in podle pravniho fadu zemé sidla dodavatele; k zahlazenym odsouzenim se
nepiihlizi,

has been convicted of a criminal offence listed in Annex 3 to the Act or a similar offence
under the law of the country of the supplier's place of establishment within the last five
years before the start of the procurement procedure; spent convictions shall not be taken
into account,

b) ma v Ceské republice nebo v zemi svého sidla v evidenci dani zachycen splatny
danovy nedoplatek,

has a tax arrears due in the Czech Republic or in the country of its registered office
recorded in the tax records,

c) ma v Ceské republice nebo v zemi svého sidla splatny nedoplatek na pojistném
nebo na penale na vetejné zdravotni pojisténi,



has an outstanding insurance premium or penalty payment for public health insurance
payable in the Czech Republic or in the country of its registered office

d) ma v Ceské republice nebo v zemi svého sidla splatny nedoplatek na pojistném nebo
na penale na socialni zabezpeceni a prispévku na statni politiku zameéstnanosti,

is in arrears in the Czech Republic or in the country of its registered office in respect of
insurance premiums or penalties for social security and state employment policy
contributions

e) je v likvidaci, proti némuz bylo vydano rozhodnuti o upadku, vi¢i némuz byla
nafizena nucena sprava podle jiného pravniho ptedpisu nebo v obdobné situaci podle
pravniho fadu zemé sidla dodavatele.

is in liquidation, has been the subject of a bankruptcy order, has been placed under
receivership under another legal provision or is in a similar situation under the law of
the country of the supplier's seat.

Je-1i dodavatelem pravnicka osoba, musi podminku podle tohoto bodu pism. a) spliovat tato
pravnickd osoba a zdroven kazdy Clen statutarniho orgdnu. Je-li ¢lenem statutarniho organu
dodavatele pravnicka osoba, musi podminku podle tohoto bodu pism. a) spliiovat:

Where the supplier is a legal person, the condition referred to in point (a) of this point must be
fulfilled by that legal person and by each member of the statutory body. If a legal person is a
member of the supplier's statutory body, it must satisfy the condition laid down in point (a) of
this point:
o tato pravnicka osoba,
that legal person,
o kazdy €len statutarniho organu této pravnické osoby a
each member of the legal person's statutory body; and

osoba zastupujici tuto pravnickou 0sobu Vv statutarnim organu dodavatele.
the person representing that legal person on the supplier's statutory body.

Ucastni-li se zadavaciho fizeni pobocka zdvodu

Where a branch of the entity participating in the procurement procedure

o zahrani¢ni pravnické osoby, musi podminku podle tohoto bodu pism. a) spliiovat tato
pravnicka osoba a vedouci pobocky zavodu,
of a foreign legal person, the condition referred to in point (a) of this point must be
fulfilled by that legal person and by the head of the entity,

o ¢eské pravnické osoby, musi podminku podle tohoto bodu pism. a) spliovat osoby
uvedené v pfedchozim odstavci a vedouci pobocky zavodu.
of a Czech legal person, the condition under this point (a) must be fulfilled by the
persons referred to in the preceding paragraph and the head of the entity branch.

Podava-li nabidku dodavatel, fyzicka osoba, predklada cestné prohlaSeni pro fyzickou
0sobu. Podava-li nabidku dodavatel, pravnicka osoba, predklada Cestné prohlaseni pro
pravnickou 0sobu (oba vzory viz ptiloha & 3 ZD).

If the tender is submitted by a natural person, the supplier shall submit an affidavit for
the natural person. If the tender is submitted by a legal entity, the supplier shall submit
an affidavit for a legal entity (see Annex 3 to the Tender dossier for both models).

Dodavatel je rovnéz opravnén v nabidce nahradit piedlozeni vyse uvedeného cestného
prohlaseni (jehoz vzor tvori piilohu €. 3 ZD) ptfedloZenim tomu odpovidajicich ekvivalentl
dokladd, které jsou uvedeny nize:

The Supplier is also entitled to replace the submission of the aforementioned affidavit (a



specimen of which is attached as Annex 3 to the Tender) in the tender by the submission of
equivalent documents as listed below:

1. vypisu z evidence Rejstiiku trest ve vztahu k prokazani neexistence skute¢nosti
uvedenych v pism. a) tohoto odstavce vyse,

an extract from the criminal record in relation to proof of the absence of the facts
referred to in point (a) of this paragraph above,

2. potvrzeni pfislusného finan¢niho tfadu ve vztahu k prokazani neexistence
skute¢nosti uvedenych v pism. b) tohoto odstavce vyse,

a certificate from the competent tax office in relation to proof of the absence of
the facts referred to in point (b) of this paragraph above,

3. pisemného Cestného prohlaseni ve vztahu k prokazani neexistence skute¢nosti
uvedenych v pism. b) tohoto odstavce vyse ve vztahu ke spotiebni dani,

a written affidavit in relation to proof of the absence of the facts referred to in
point (b) of this paragraph above in relation to excise duty,

4. pisemného Cestného prohlaseni ve vztahu Kk prokazani neexistence skute¢nosti
uvedenych v pism. ¢) tohoto odstavce vyse,

a written affidavit in relation to proof of the absence of the facts referred to in
point (c) of this paragraph above,

5. potvrzeni pfislusné tizemni spravy socialniho zabezpeceni ve vztahu k prokazani
neexistence skute¢nosti uvedenych v pism. d) tohoto odstavce vyse,

a certificate from the competent territorial social security administration in
relation to proof of the absence of the facts referred to in point (d) of this paragraph
above,

6. vypisu z obchodniho rejstiiku, nebo predlozenim pisemného cestného prohlaseni
v piipadé, Ze neni v obchodnim rejstiiku zapsan, ve vztahu k prokazani
neexistence skute¢nosti uvedenych v pism. ) tohoto odstavce vyse.

an extract from the commercial register, or a written affidavit in the event that it
is not entered in the commercial register, in relation to proof of the absence of the
facts referred to in point (e) of this paragraph above.

9.2 Profesni zpusobilost
Professional competence

Dodavatel prokazuje splnéni profesni zpusobilosti piedlozenim ¢estného prohlaseni (jehoz
vzor tvori prilohu €. 3 ZD), z n€hoz bude vyplyvat, ze dodavatel je zapsan v obchodnim
rejstiiku, nebo v jiné obdobné evidenci, pokud jiny pravni predpis zapis do takové
evidence vyZaduje, pokud dodavatel takovému zapisu dle pravnich ptedpist podléha.

The Supplier shall prove professional competence by submitting an affidavit (a specimen of
which is attached as Annex 3 to the ZD) showing that the Supplier is registered in the
Commercial Register, or in another similar register if another legal regulation requires
registration in such a register, if the Supplier is subject to such registration under the
legislation.

Dodavatel je rovnéz opravnén v nabidce nahradit ptedlozeni vyse uvedeného cestného
prohlaseni (jehoZz univerzalni vzor tvofi ptilohu ¢. 3 ZD) ptedloZzenim vypisu z obchodniho



9.5

rejstiiku, pokud je v ném dodavatel zapsan, nebo vypisu z jiné obdobné evidence, pokud jiny
pravni predpis zapis do takové evidence vyzaduje.

The Supplier is also entitled to replace the submission of the above-mentioned affidavit (a
universal model of which is attached as Annex 3 to ZD) by the submission of an extract from
the Commercial Register, if the Supplier is registered in it, or an extract from another similar
register, if another legal regulation requires registration in such a register.

9.3 Technicka kvalifikace
Technical qualification

Dodavatel prokazuje splnéni technické kvalifikace predlozenim ¢estného prohlaseni (jehoz
vzor tvo¥i p¥ilohu &. 3 ZD), z néhoz bude vyplyvat, Ze dodavatel realizoval v CLR minimalné
tfi (3) vyznamné kampané na podporu cestovniho ruchu, odpovidajici pifedmétu této
veiejné zakazky, poskytnuté dodavatelem za posledni 3roky pied zahajenim vybérového
Fizeni s uvedenim jejiho pfedmétu, ceny, doby plnéni, identifikace objednatele a kontaktni
osoby takového objednatele, u které bude mozné vyznamnou sluzbu ovéfit. Celkova cena
kazdé jednotlivé vyznamné sluzby musi byt minimalné 120 000 CNY bez mistni DPH (tj.
400 000,- K¢ bez DPH).

The Supplier shall demonstrate compliance with the technical qualification in accordance with
Section 53(4) of the Law by submitting an affidavit (a specimen of which is attached as
Annex 3 to the Tender Document) showing that the Supplier has carried out at least three
(3) major tourism promotion campaigns in the PRC, relevant to the subject matter of this
tender, provided by the Supplier in the last 3 years prior to the commencement of the
tender procedure, indicating the subject matter, price, period of performance, identification of
the client and the contact person of such client with whom the major service can be verified.
The total price of each individual major service shall be at least CNY 120 000 excluding
local VAT (i.e. 400 000,- K¢ excluding DPH).

Dodavatel je rovnéZz opravnén v nabidce nahradit ptedlozeni vySe uvedeného Eestného
prohlaseni (jehoz vzor tvofi piilohu ¢. 3 ZD) piedlozenim smlouvy s objednatelem
nebo jin¢ho dokladu o uskute¢néni plnéni dodavatele, ze kterého bude ziejmé splnéni podminek
technické kvalifikace, jak je vyzadovana v tomto bodé ZD.

The supplier is also entitled to replace the submission of the above affidavit (a specimen of
which is attached as Annex 3 to the ZD) in the tender by the submission of a contract with the
client or other evidence of performance by the supplier which shows that the technical
qualification conditions as required in this clause of the ZD are met.

9.4 Stari dokladu o kvalifikaci
Age of the qualification evidence

Doklady prokazujici zakladni zptsobilost podle bodu 9.1 ZD musi prokazovat splnéni
pozadovaného kritéria zpuUsobilosti nejpozdéji v dobé 3 mésici prede dnem zahajeni
zadavaciho fizeni.

The documents proving the basic eligibility according to clause 9.1 of the Tender procedure
must prove that the required eligibility criterion has been met at the latest 3 months before the
date of opening of the tender procedure.

Prokazani kvalifikace ziskané v zahranici
Proof of qualifications acquired abroad



Analogicky dle § 81 zakona v pfipadé, ze byla kvalifikace ziskdna v zahrani¢i, prokazuje se
doklady vydanymi podle pravniho tadu zemé, ve které byla ziskana, a to v rozsahu
pozadovaném zadavatelem.

By analogy according to Section 81 of the Act, if the qualification was obtained abroad, it shall
be proved by documents issued in accordance with the legal system of the country in which it
was obtained, to the extent required by the contracting authority.

Analogicky dle § 45 odst. 3 zakona, pokud zakon nebo zadavatel vyzaduje piedlozenidokladu
podle pravniho fadu Ceské republiky, maze dodavatel piedlozit obdobny doklad podlepravniho
fadu statu, ve kterém se tento doklad vydava; tento doklad se predklada s prekladem do ¢eského
jazyka. Doklad ve slovenském jazyce a doklad o vzdélani v latinském jazyce se predkladaji bez
piekladu. Pokud se podle piislusného pravniho fadu pozadovany doklad nevydava, mize byt
nahrazen ¢estnym prohlasenim.

By analogy according to Article 45(3) of the Act, if the law or the contracting authority requires
the submission of a document under the legal system of the Czech Republic, the supplier may
submit a similar document under the legal system of the country in which the document is issued;
this document shall be submitted with a translation into the Czech language. The document in
the Slovak language and the proof of education in the Latin language shall be submitted without
translation. If the required document is not issued under the relevant legal system, it may be
replaced by an affidavit.

9.6 Kvalifikace v pripadé spole¢né icasti dodavatelu
Qualifications in the event of joint participation of suppliers

V piipad¢ spole¢né ucasti dodavatelti prokazuje zakladni zptsobilost a profesni zpusobilost

Analogicky podle § 77 odst. 1 zakona kazdy dodavatel samostatné.

In the event of joint participation of suppliers, the following shall demonstrate the essential and

professional competences by annalogy according to Article 77(1) of the Act, each supplier
shall do so

separately.

9.7 Prokazani kvalifikace prostitednictvim jinych osob
Proof of qualification by other persons

Dodavatel maze analogicky dle § 83 zakona prokazat ekonomickou kvalifikaci, technickou
kvalifikaci nebo profesni zpusobilost S vyjimkou kritéria podle § 77 odst. 1 zakona pozadovanou
zadavatelem prostfednictvim jinych osob. Dodavatel je v takovém piipadé povinen zadavateli
predlozit

The supplier may, by analogy according to Section 83 of the Act, demonstrate the economic
qualification, technical qualification or professional competence required by the contracting
authority through other persons, except for the criterion under Section 77(1) of the Act. In such
a case, the supplier must submit to the contracting authority

a) doklady prokazujici splnéni profesni zpisobilosti analogicky dle § 77 odst. 1
zakona jinou
osobou,
evidence of professional competence by analogy according to Article 77(1) of the Act
by another person,



b) doklady prokazujici splnéni chybéjici ¢asti kvalifikace prosttednictvim jiné osoby,

documents proving that the missing part of the qualification is fulfilled by another
person,

c) doklady o splnéni zakladni zpusobilosti analogicky dle § 74 zakona jinou osobou a

evidence of fulfilment of the basic competence by analogy according to Section 74 of
the Act by another person; and

d) smlouvu nebo jinou osobou podepsané potvrzeni o jeji existenci, jejimz obsahem je
zavazek jiné osoby k poskytnuti plnéni uréené¢ho k plnéni vefejné zakazky nebo k
poskytnuti véci nebo prav, s nimiz bude dodavatel opravnén disponovat pii plnéniveiejné
zakazky, a to alesponn v rozsahu, v jakém jind osoba prokazala kvalifikaciza
dodavatele.

a contract, or a confirmation of its existence signed by another person, the content of
which is an undertaking by another person to provide the performance intended for the
performance of the public contract or to provide the goods or rights which the supplier
will be entitled to dispose of in the performance of the public contract, at least to the
extent that the other person has demonstrated qualification on behalf of the supplier.

Prokazuje-li dodavatel prostfednictvim jiné osoby kvalifikacia predklada doklady analogicky
dle § 79 odst. 2 pism. a), b) nebo d) vztahujici se k takové osob& musi ze smlouvy nebo
potvrzeni o jeji existenci podle pism. d) tohoto bodu vyplyvat zdvazek, Zze jina osoba bude
vykonavat sluzby, ke kterym se prokazované kritérium kvalifikace vztahuje.

Where the supplier demonstrates qualification through another person and provides the
documents by analogy according to point (a), (b) or (d) of Section 79(2) relating to such a
person, the contract or the confirmation of its existence referred to in point (d) of this point must
imply an undertaking that the other person will perform the services to which the criterion of
qualification being demonstrated relates.

10. Ostatni
Other

10.1 Ustni i pisemna komunikace mezi zadavatelem a dodavatelem bude probihat v ¢eském,
¢i anglickém jazyce, pokud nebude dohodnuto ¢i stanoveno jinak.

Oral and written communication between the Contracting Authority and the Supplier shall
be in Czech or English language, unless otherwise agreed or stipulated

10.2 Zadavatel pozaduje, aby dodavatel a jeho poddodavatel, prostiednictvim kterého
prokazuje kvalifikaci (existuje-li takovy), nebyli ve stietu zajmi dle § 4b° zakon 0
stietu zajmu. Tento pozadavek prokaze dodavatel predlozenim ¢estného prohlaseni, ze
kterého bude tato skutecnost jednoznacné vyplyvat. Vzor tohoto prohlaseni je uveden
v ptiloze & 3 ZD — Cestné prohlaseni dodavatele.

The procuring entity shall require that the supplier and the subcontractor through
whom the supplier demonstrates qualification (if any) are free from conflict of

1Dle § 4b zakona o stietu z4jmu se nesmi ulastnit zadavacich fizeni dle zakona jako ucastnik zadavaciho fizeni nebo jako poddodavatel,
prostiednictvim kterého udastnik zadavaciho fizeni prokazuje kvalifikaci, obchodni spole¢nost, ve které vetejny funkcionat uvedeny v § 2 odst. 1
pism. c) zakona o stietu z4jmi nebo jim ovladana osoba vlastni podil predstavujici alespoil 25 % tcasti spolecnika v obchodni spolecnosti.



interest pursuant to Section 4b* of the Conflict of Interest Act. The supplier shall
demonstrate this requirement by submitting an affidavit clearly indicating this fact. A
specimen of this declaration is given in Annex 3 of the ZD - Supplier's affidavit.

10.3 Dodavatel je povinen predlozit Cestné prohlaseni, ze kterého bude ziejmé, zda
dodavatel predpoklada vyuzit k plnéni vefejné zakazky ¢i jeji ¢asti poddodavatele.
Vzor tohoto prohlaseni je uveden v p¥iloze & 3 ZD — Cestné prohlaseni dodavatele.
The Supplier shall submit an affidavit indicating whether the Supplier expects to
use subcontractors for the performance of the contract or any part thereof. A
specimen of this declaration is set out in Annex 3 to the TDS - Supplier's Affidavit.

10.4 Dodavatel je dile povinen prokazat svym ¢estnym prohlasenim, Ze:
Supplier is also obliged to prove by his affidavit that:

a) on ani jeho piipadny poddodavatel, bez ohledu na to, zda jeho prostiednictvim
dodavatel prokazuje ¢ast kvalifikace, ¢i nikoliv, nejsou subjekty, které by napliiovaly
defini¢ni znaky subjekti uvedenych v €l. 5k nafizeni Rady (EU) 2022/576 ze dne 8.
dubna 2022, kterym se méni natizeni (EU) ¢. 833/2014 o omezujicich opatienich
vzhledem k cinnostem Ruska destabilizujicim situaci na Ukrajiné (dale jen
,harizeni“), nebo subjektii uvedenych v ¢l. 1h rozhodnuti Rady (SZBP) 2022/578 ze
dne 8. dubna 2022, kterym se méni rozhodnuti 2014/512/SZBP o omezujicich
opatienich vzhledem k ¢innostem Ruska destabilizujicim situaci na Ukrajiné (dale jen
»rozhodnuti 2022/578%), kterym je zakazano zadat €i plnit jakoukoli verejnou zakazku
nebo koncesni smlouvu ve smyslu narizeni ¢i rozhodnuti 2022/578;
neither it nor its subcontractor, if any, whether or not the supplier demonstrates part
of its qualification through it, are entities which would meet the definitional
characteristics of the entities referred to in Article 5k of Council Regulation (EU)
2022/576 of 8 April 2022 amending Regulation (EU) No 833/2014 concerning
restrictive measures in view of Russia's activities destabilizing the situation in Ukraine
(hereinafter referred to as "the Regulation'), or of the entities referred to in Article
5k of Council Regulation (EU) No 833/2014 concerning restrictive measures in view of
Russia's activities destabilizing the situation in Ukraine (hereinafter referred to as
"the Regulation™). 1h of Council Decision (CFSP) 2022/578 of 8 April 2022 amending
Decision 2014/512/CFSP concerning restrictive measures in view of Russia’s activities
destabilizing the situation in Ukraine (‘Decision 2022/578"), which are prohibited from
awarding or performing any public procurement or concession contract within the
meaning of the Regulation or Decision 2022/578;

b) on ani jeho pripadny poddodavatel, bez ohledu na to, zda jeho prostifednictvim
dodavatel prokazuje ¢ast kvalifikace, ¢i nikoliv, nejsou osobou uvedenou v priloze I
narizeni Rady (EU) ¢. 269/2014 ze dne 17. bfezna 2014 o omezujicich opatienich
vzhledem k ¢innostem narusujicim nebo ohrozujicim izemni celistvost, svrchovanost
a nezavislost Ukrajiny, ve znéni jeho zmén nebo v priloze rozhodnuti Rady
2014/145/SZBP ze dne 17. brezna 2014 o omezujicich opatienich vzhledem k
¢innostem narusujicim nebo ohroZujicim iizemni celistvost, svrchovanost a nezavislost
Ukrajiny, ve znéni jeho zmén;
neither he nor his subcontractor, if any, whether or not the supplier demonstrates part
of the qualification through him, is a person listed in Annex | to Council Regulation
(EU) No 269/2014 of 17. Council Decision 2014/145/CFSP of 17 March 2014
concerning restrictive measures in respect of activities that undermine or threaten the

1Dle § 4b zakona o stietu z4jmu se nesmi ulastnit zadavacich fizeni dle zakona jako ucastnik zadavaciho fizeni nebo jako poddodavatel,
prostiednictvim kterého udastnik zadavaciho fizeni prokazuje kvalifikaci, obchodni spole¢nost, ve které vetejny funkcionaf uvedeny v § 2 odst. 1
pism. c) zakona o stietu z4jmi nebo jim ovladana osoba vlastni podil predstavujici alespoil 25 % tcasti spolecnika v obchodni spolecnosti.



territorial integrity, sovereignty and independence of Ukraine, as amended, or in the
Annex to Council Decision 2014/145/CFSP of 17 March 2014 concerning restrictive
measures in respect of activities that undermine or threaten the territorial integrity,
sovereignty and independence of Ukraine, as amended,;

pInéni jim nabizené v nabidce neporusuje Zadnym zpiisobem jakékoliv platné pravni
predpisy vydané zejména organy Evropské unie [tj. zejména zikazy dovozu vyrobki
ze Zeleza a oceli ve smyslu narizeni Rady (EU) ¢. 2022/428 ze dne 15. brezna 2022,
kterym se méni ,zakladni“ natizeni (EU) ¢. 833/2014 o omezujicich opatienich
vzhledem k ¢innostem Ruska destabilizujicim situaci na Ukrajiné, nebo narizeni Rady
(EU) ¢. 2022/355 ze dne 2. biezna 2022, kterym se méni ,,zakladni“ nafizeni (ES) ¢.
765/2006 o omezujicich opatienich vzhledem Kk situaci v Bélorusku apod.].

the performance offered by him in the tender does not violate in any way any
applicable legislation issued in particular by the authorities of the European Union
[i.e. in particular prohibitions on the import of iron and steel products within the
meaning of Council Regulation (EU) No 2022/428 of 15 March 2022 amending the
"basic™ Regulation (EU) No. 833/2014 concerning restrictive measures in view of
Russia’s activities destabilizing the situation in Ukraine, or Council Regulation (EU)
No 2022/355 of 2 March 2022 amending ‘basic’ Regulation (EC) No 765/2006
concerning restrictive measures in view of the situation in Belarus, etc].

Vzor tohoto prohlaseni je uveden v piiloze &. 3 ZD — Cestné prohlaseni dodavatele.
A sample of this declaration is provided in Annex 3 of the ZD - Supplier's Affidavit.

11.Pozadavky na zpisob zpracovani nabidky

Requirements for the bid processing

11.1 Nabidka bude piedloZena v anglickém jazyce.

The bid shall be submitted in English

11.2 Nabidka dodavatele musi obsahovat:

Supplier’s bid must include:
Vyplnény kryci list nabidky (Priloha ¢. 1 ZD-Kryci list nabidky):
Completed Bid Cover Sheet (Annex 1 ZD-Bid Cover Sheet).

Vyplnénou cenovou tabulku (pFiloha ¢. 2 ZD — Cenova tabulka).
Completed Price sheet (Annex 2ZD - Price sheet).

Doklady prokazujici splnéni kvalifikace dodavatele dle bodu ¢.9 ZD,popf.
vyplnéné cestné prohlaseni dodavatele (priloha €. 3 ZD), popr. jednotné evropské
osvédceni.

Evidence of the supplier’s qualification according to clause 9 of the ZD, or a filled
Supplier's Affidavit (Annex 3 of the Tender dossier), or a Uniform European
Certificate.

V piipadé, ze dodavatel bude prostiednictvim jinych osob prokazovat cast
kvalifikace, je dodavatel povinen rovnéz piedlozit doklady dle bodu 9.7 ZD.

In case the supplier will prove part of the qualification through other persons, the
supplier is also obliged to submit documents according to point 9.7 ZD.

Cestné prohlaseni dle bodu 10.3 této ZD. Dodavatel je opravnén k tomuto icelu



vyuZzit vzor ¢estného prohlaseni, ktery tvori prilohu €. 3 ZD.

An affidavit in accordance with clause 10.3 of this ZD. Supplier is entitled to use
the model affidavit attached as Annex 3 to the ZD for this purpose.

F. Cestné prohlaseni dle bodu 10.4 ZD. Dodavatel je opravnén k tomuto téelu
vyuZzit vzor ¢estného prohlaseni, ktery tvori pfilohu €. 3 ZD.

An affidavit in accordance with clause 10.4 of this ZD. Supplier is entitled to use
the model affidavit attached as Annex 3 to the ZD for this purpose.

G. Cestné prohlaseni dle bodu 10.5 ZD. Dodavatel je opravnén k tomuto uéelu
vyuZzit vzor ¢estného prohlaseni, ktery tvori pfilohu €. 3 ZD.

An affidavit in accordance with clause 10.5 of this ZD. Supplier is entitled to use
the model affidavit attached as Annex 3 to the ZD for this purpose.

H. Navrh kampané vcetné harmonogramu, media planu a stanoveni implementace
kampané, jejich ¢asti a vybranych socidlnich siti, pro sit’ Wechat navrh 3
prispévkiu které budou publikovany, pro sitt RED navrh influencerii véetné
prredpokladaného obsahu prispévki k podpoie obnovy incomingového cestovniho
ruchu z CLR. Navrh zajisténi offline ¢asti kampané. Soudasti musi byt i kalkulace
jednotlivych offline a online ¢asti kampané a jednotkovych cen pouzitych nastroju
digitdlniho marketingu. Navrh musi zahrnovat i stru¢nou analyzu ¢inského trhu a
identifikaci vhodnych cilovych skupiny cestovateli z CLR s doporuéenim vhodné
marketingové strategie.

Campaign proposal including timeline, media plan and definition of campaign
implementation, their parts and selected social networks, for Wechat network
proposal of 3 posts to be published, for RED network proposal of influencers
including expected content of posts to support the recovery of inbound tourism from
the PRC. Proposal for securing the offline part of the campaign. This must include a
calculation of the different offline and online parts of the campaign and the unit cost
of the digital marketing tools used. The proposal must also include a brief analysis of
the Chinese market and identification of suitable target groups of PRC travellers with
recommendation of an appropriate marketing strategy.

v dokumentu vyslovné uvedena a v nabidce bude piilozena kopie této plné moci.

If the document is signed by a representative under a power of attorney, this fact will be
explicitly stated in the document and a copy of the power of attorney will be attached to
the bid.

11.3 Ucastnik miize n&které ¢asti své nabidky oznacit jako divérné ve smyslu ustanoveni
§ 218 zédkona ¢i oznacit konkrétni informace za své obchodni tajemstvi ve smyslu ust. § 504
zékona ¢&. 89/2012 Sb., obéansky zakonik, ve znéni pozdéjsich predpisti. Ucastnik v takovém
piipadé uvede vSechny c¢asti své nabidky, které povazuje za divérné ¢i za své obchodni
tajemstvi do pfislusného pole v piloze ¢. 3 ZD -Cestné prohlaseni dodavatele (tzn. oznagi,
kterych ¢asti jeho nabidky se to tykd) a graficky oznaci v dané ¢asti své nabidky konkrétni
¢ast, kterou povazuje za diivérnou informaci ¢i obchodni tajemstvi. Zadavatel upozoriuje,
Ze za diivérné nelze povazZovat informace, které ma zadavatel povinnost uverejnit.

A bidder may designate certain parts of its bid as confidential within the meaning of Section
218 of the Act or designate specific information as its trade secret within the meaning of
Section 504 of Act No. 89/2012 Coll, In such a case, the Bidder shall indicate all parts of its



bid that it considers confidential or a trade secret in the appropriate field in Annex 3 of the
ZD - Supplier's Affidavit (i.e. indicate which parts of its bid are concerned) and indicate
graphically in that part of its bid the specific part that it considers confidential or a trade
secret. The contracting authority points out that information which the contracting
authority is obliged to publish cannot be considered confidential.

12. Variantni reSeni nabidek
Variant solutions to tenders

Zadavatel variantni feSeni nabidek neumoziuje.
The contracting authority does not allow variant solutions of tenders

13. Lhita pro podani nabidek
Deadline for submission of tenders

Ugastnik vybérového Fizeni je povinen predlozit Zadavateli svoji nabidku na plnéni zakazky,
zpracovanou Vv souladu s touto zadavaci dokumentaci, nejpozdéji do konce lhiity pro podavani
nabidek, tj. nejpozd¢ji do data a hodiny uvedené na profilu Zadavatele.

The Tenderer is obliged to submit to the Contracting Authority its tender for the performance of
the contract, prepared in accordance with these tender documents, no later than the end of the
deadline for submission of tenders, i.e. no later than the date and time indicated on the profile of
the Contracting Authority.

14. Podminky pro piedloZeni nabidky
Conditions for submitting a tender

Nabidku na plnéni zakazky je UcCastnik zadavaciho fizeni povinen dorucit Zadavateli, a to
Vv elektronické nebo listinné podobé.

The tenderer is obliged to deliver the tender to the Contracting Authority in electronic or paper
form.

1. Podani nabidek v elektronické podobé
Electronic submission of tenders

Nabidky v elektronické podob& je ucastnik povinen dorucit Zadavateli prostiednictvim
Néarodniho elektronického nastroje (NEN) na adrese
https://nen.nipez.cz/profil/Czechtourism/ do konce lhtity pro podani nabidek.

Vesker¢ informace nutné pro podani nabidek v elektronické podobé jsou uvedeny v této zadavaci
dokumentaci. Ucastnik zaddvaciho fizeni musi byt pro moZnost podani nabidky v NEN
registrovan.

Registrace je bezplatna. Postup pro podani elektronické nabidky naleznou tcastnici na webové
strance https://nen.nipez.cz/UzivatelskeInformace/UzivatelskePrirucky.

Doklady, které jsou soucasti nabidky, musi byt kvalitn¢ naskenovany, aby byly dobie Citelné.
Zadny doklad nesmi obsahovat opravy a piepisy, které¢ by Zadavatele mohly uvést v omyl.


https://nen.nipez.cz/profil/Czechtourism/

Tenders in electronic form must be submitted to the Contracting Authority via the National
Electronic Tool (NEN) at https://nen.nipez.cz/profil/Czechtourism/by the end of the deadline
for submission of tenders.

All the information necessary for the submission of electronic tenders is set out in these tender
documents. The tenderer must be registered in the NEN in order to be able to submit a tender.

Registration is free of charge. The procedure for submitting an electronic tender can be found on
the website https://nen.nipez.cz/Uzivatelskelnformace/UzivatelskePrirucky.

The documents included in the tender must be scanned in good quality so as to be clearly legible.
No document shall contain any corrections or overwriting that could mislead the Contracting
Authority.

2. Podani nabidek v listinné podobé
Submission of tenders in paper form

Obalka obsahujici nabidku bude dorucena doporucené posStou nebo osobnim podanim (v
pracovnich dnech je mozné osobni piedani nabidky v dobé od 10:00 do 15:00 hod. mistniho ¢asu,
popf. je mozné nabidku zanechat na recepci pro CzechTourism) na adresu zastoupeni agentury
CzechTourism v CLR — Czechtourism Beijing, Saite Plaza, Room 117, No. 22 Jianguomenwai
Street, Peking, a to nejpozdé&ji do konce lhiity stanovené pro podani nabidek stanovené na profilu
zadavatele.

The envelope containing the tender will be delivered by registered post or by hand (on working
days it is possible to hand over the offer in person between 10:00 and 15:00 local time, or the
offer can be left at the CzechTourism reception) to the address of the CzechTourism Agency's
representative office in PRC - Czechtourism Beijing, Saite Plaza, Room 117, No. 22
Jianguomenwai Street, Peking, no later than the end of the deadline for submission of tenders set
out in the contracting authority's profile.

Ucastnik je povinen nabidku dorucit v uzaviené obalce (baliku), ktera bude obsahovat veskeré
pozadované dokumenty. Obalka bude uzaviena, opatiena pielepkami s podpisem a razitkem
ucastnika a zfeteln¢ oznacena napisem:

NEOTVIRAT PRED TERMINEM - VEREJNA ZAKAZKA
»Kombinovand B2B offline a digitdalni online marketingova B2C kampaii v CLR na podporu
navySeni ¢inského incomingu“
Na obdélce nabidky musi byt uvedena adresa, na niZ je mozno nabidku vratit. Zadavatel bude
dorucené nabidky evidovat a pfidé€li jim poradové Cislo.

The tenderer must deliver the tender in a sealed envelope (package) containing all the required
documents. The envelope will be sealed, stamped and signed by the tenderer and clearly marked:

DO NOT OPEN BEFORE THE DEADLINE - PUBLIC CONTRACT
»Combined B2B offline and digital online marketing campaign in the PRC to boost Chinese
inbound to the Czech Republic*
The tender envelope must indicate the address to which the tender may be returned. The awarding
authority will keep a record of the tenders received and assign them a serial number.

Otevirani elektronickych nabidek se wuskutecni po wuplynuti lhity pro podani nabidek
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prostiednictvim Narodniho elektronického néstroje. Otevirdni elektronickych nabidek bude
neveiejné.

The opening of electronic tenders will take place after the deadline for the submission of tenders
via the National Electronic Facility. The opening of the electronic tenders will not be public.

Otevirani obalek s podanymi nabidkami v listinné podobé probéhne po uplynuti lhlity pro podani
nabidek na adrese Czechtourism Beijing, Saite Plaza, Room 117, No. 22 Jianguomenwai Street,
Peking. Otevirani obalek s podanymi nabidkami je nevefejné.

The opening of the envelopes containing the submitted tenders in paper form will take place after
the deadline for the submission of tenders at Czechtourism Beijing, Saite Plaza, Room 117, No.
22 Jianguomenwai Street, Peking. The opening of the envelopes containing the tenders submitted
shall not be public.

Zadavatel stanovi, Ze jazykem fizeni k zadani vefejné zakazky malého rozsahu je anglicky jazyk.
Nabidku, v€etné vSech dokladii k prokazani zptsobilosti, je G€astnik zadavaciho fizeni povinen
piedlozit v ¢eském nebo anglickém jazyce.

The contracting authority stipulates that the language of the procedure for awarding a small-scale
public contract shall be English. The tenderer is obliged to submit its tender, including all
documents to prove its eligibility, in Czech or English.

15. DalSi prava Zadavatele
Other rights of the Contracting Authority

Zadavatel si vyhrazuje pravo:

The contracting authority reserves the right to:
a. na zruSeni fizeni k zadani vetfejné zakazky malého rozsahu az do uzavieni Smlouvy, bez
udani diivodu, odmitnout vSechny nabidky a neuzaviit Smlouvu s Zzadnym z Dodavateli,

to cancel the small-scale procurement procedure until the conclusion of the Contract, without
giving any reason, to reject all tenders and not to conclude the Contract with any Supplier,

b. dodate¢né uptesnit nebo zménit zadavaci podminky,

subsequently specify or modify the tender conditions,

c. pfed rozhodnutim o vyb&ru nejvhodnéjsi nabidky ovéfit skuteCnosti deklarované
Dodavatelem v nabidce,

verify the facts declared by the Supplier in its tender before deciding on the most
advantageous tender,

d. vramci vybérového fizeni jednat o vSech Castech nabidky Dodavatele,

to negotiate all parts of the Supplier's tender in the context of the selection procedure,



e. jednat o nabidkach v ramci vybérového fizeni pisemné prostiednictvim elektronického
nastroje NEN az do uzavieni Smlouvy. Zadavatel si vyhrazuje pravo pozvat Dodavatele k
osobnimu jednani o nabidkach. Jednani mize byt vedeno vzdalené napt. pomoci aplikace
Microsoft Teams,

to negotiate tenders in writing via the NEN electronic tool until the conclusion of the
Contract. The Procuring Entity reserves the right to invite the Supplier to negotiate the
tenders in person. The meeting may be conducted remotely, e.g. using Microsoft Teams,

f. umoznit Dodavateli do konce lhiity pro podavani nabidek stahnuti podané nabidky,

allow the Participant to withdraw the tender submitted by the end of the deadline for
submission of tenders,

g. nehradit naklady na ucast ve vybérovém fizeni, nevracet Dodavateltim nabidky,

not to reimburse the costs of participation in the tendering procedure, not to return tenders to
Participant,

h. upfesnit kone¢né znéni Smlouvy po formalni strance pted podpisem Smlouvy s vybranym
Dodavatelem,

to refine the final text of the Contract formally before signing the Contract with the selected
Supplier,

I. postupovat analogicky k ust. § 46 odst. 1 ZZVZ,
proceed by analogy to Section 46(1) of the Public Procurement Act,

j. vyloucit tcéastnika, jehoZz nabidka nespliiuje pozadavky Zadavatele uvedené v zadavaci

dokumentaci a vyloucit ucastnika vybérového fizeni z analogickych divodii uvedenych v
ZZNZ.

to exclude a tenderer whose tender does not meet the requirements of the Contracting
Authority as specified in the tender documentation and to exclude a tenderer on analogous
grounds as set out in the Public Procurement Act.

16. Prilohy
Annexes

Ptiloha ¢. 1: Kryci list nabidky
Ptiloha €. 2: Rozpocet

Ptiloha €. 3: Vzor ¢estného prohlaseni
Ptiloha €. 4: Zavazny vzor smlouvy
Ptiloha ¢. 5: Média plan

Annex 1: Bid Cover Sheet

Annex 2: Budget



Annex 3: Sample of the affidavit
Annex 4: Binding sample contract
Annex 5: Media plan

V Praze dne [viz datum elektronického podpisu]
In Prague on [see date of electronic signature

F ran tl § e k glglta\ly signed by Frantisek

eismiiller, Ph.D.
DN: cn=Frantisek Reismidiller, Ph.D.

R e i S m U I I e r - c=CZ, o=Ceska centréla cestovnino

ruchu - CzechTourism, ou=1356,
email=reismuller@czechtousim.cz
P h . D . Date: 2024.10.30 22:46:46 +01'00'
FrantiSek Reismiiller, Ph.D.
Reditel CCCR — CzechTourism
podepsano elektronicky
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